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This past year.,
SELF s beauty
editors have
gone to 842
events, received
26,954 e-mail
messages and
opened 14,040
bags and boxes
containing the
latest beauty
products. Now
we've singled
out the best,
gasiest-to-adopt
trends in hair,
skin, makeup
and more. Try a
few and prepare
towelcome a
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3 trends we hope won't go Aval)

HATURAL EVERY THIMNG Brarsds hase been puilirg cheiicals fresn
il pairie Mo ey farmuoka. Huge news: Hair care saw the debut
of tha firsd USDE-certified organic ine (irmtelligent fatrients)
MAKEQVERS MINUS COMBMITMENT MHew wehisibes make
updating wmin Bok saslar. Try Taaz.com, which uses makeup
colors Troem real Birarfel s, ¥ou can buy exacty whakyou tried.
FULLER BROWS Gone ara pancil -thin brows that ook

Enttaned am livslead, srnbrass keatthy fuller brosws Tarn
topage 78 to Laks yoians Inomn ~hioey how ™™ o “hrow mﬂ"

3 trends we wish wou

STICE-STRAIGHT HA ds u‘nn,n:l ato subsmission
aire hel, Bl wal oo -.'u':lal..ﬁr saxier: plaing up your
el Bext e, Linfussy Fmlr will always be i =|.1|I|I:I.

A PULL FACE OF MARKELR Many brands ars tauting the rebarn
of high-actane misheug (nk Joan Collins cinca tha "B0s), but
Fhe sibk e less-is-mnm sppeca s Fas iach greatsr appaal,
THE PROMISE OF AN INSTANT FACE-LIFT Modispas ara
msrketing quick-fix |[unchLimes cesmalic proceduies. Wi
we're sl for beauly shorlouibs. Uhis cewe s just ol realistic
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